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international marketing 6e is written from a wholly australasian perspective
and covers issues unique to local marketers and managers looking towards
the  asia  pacific  region  the  european  union  and  beyond  it  presents  a  wide
range  of  contemporary  issues  faced  by  subsidiaries  of  multinational
enterprises mnes as well as small and medium scale enterprises smes mainly
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exporters  which  make  up  the  vast  bulk  of  firms  involved  in  international
business  in  the  australasian  region  international  marketing  6e  clearly
demonstrates  the  links  between  the  different  stages  of  international
marketing  connecting  analysis  with  planning  planning  with  strategy  and
strategy  with  implementation  key  concepts  are  brought  to  life  with
comprehensively updated statistics recent illustrations and a variety of real
world examples and case studies

a practical step by step guide for international marketers who are targeting
the  challenging  markets  of  the  asia  pacific  region  packed  with  useful
information and real world examples marketing across cultures in asia is
based on the two authors 35 years of combined hands on experience of
managing marketing and negotiating in asia

asia  is  no  longer  simply  the  continent  to  which  the  world  turns  for
outsourcing  and  off  shoring  of  production  leaving  retailing  to  western
countries asia now contains many of the world s largest markets plus many
emergent markets as well north america is fast ceding ground to china as the
world s largest economic power europe has been able to make productivity
gains  from  trade  fiscal  and  monetary  harmonization  to  remain  globally
competitive while africa whose nations practice free trade is largely ignored
both in terms of forgiving debt and providing further credit each chapter of
this volume details the characteristics of an individual market in asia and
demonstrates  the  challenges  that  marketers  are  likely  to  face  in  these
environments covering not just production or consumption but trade as it is
practiced now this book outlines the new norms conventions and service
performance levels that these markets demand

this book is very timely in view of the growing importance of asia over the
past ten years many asian economies ranging from the newly industrialized
economies of  taiwan hong kong singapore and south korea to  the semi
developing  economies  of  malaysia  indonesia  and  thalland  have  all
experienced tremendous economic growth unparalleled in any part of the
world with the opening of china and other centrally planned economies like
vietnam myanmar laos and cambodia asia is on the path to astronomical
economic growth

for principles of marketing courses that require a comprehensive text help
students  learn  how  to  create  value  through  customer  connections  and
engagement in a fast changing increasingly digital and social marketplace it
s more vital than ever for marketers to develop meaningful connections with
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their customers the principles of marketing an asian perspective provides an
authoritative  comprehensive  innovative  managerial  and  practical
introduction to the fascinating world of marketing in and from asia it helps
students  master  today  s  key  marketing  challenge  to  create  vibrant
interactive communities of consumers in asia who make products and brands
an integral part of their daily lives to help students in asia understand how to
create value and build customer relationships the asian perspective presents
fundamental  marketing  information  within  an  innovative  customer  value
framework this textbook makes learning about and teaching asian marketing
easier and more exciting for both students and instructors by providing a
variety of vignettes up to date corporate examples and relevant case studies
the full text downloaded to your computer with ebooks you can search for
key concepts words and phrases make highlights and notes as you study
share your notes with friends ebooks are downloaded to your computer and
accessible  either  offline through the bookshelf  available as a free download
available online and also via the ipad and android apps upon purchase you ll
gain instant access to this ebook time limit the ebooks products do not have
an expiry date you will continue to access your digital ebook products whilst
you have your bookshelf installed

the growth of advertising in asia has been an important ingredient in the
emergence  of  free  market  economies  there  advertising  in  asia  offers  an  in
depth analysis of how advertising operates in some of the more developed
countries and colonies in this region written by practitioners and scholars
from throughout the region advertising in asia examines current issues such
as  political  structure  national  development  policies  social  and  cultural
underpinnings press policies and advertising regulations advertising in asia is
recommended for marketers educators journalists students and government
officials  interested  in  the  dynamics  of  economic  growth  and  marketing
communications  in  this  region

international  marketing an asia  pacific focus is  a  significant  overhaul  of  the
original kotabe and helsen global marketing management text the intended
audience  of  this  asia  pacific  adaptation  is  undergraduate  students  studying
international marketing in australia and new zealand the text aims to prepare
the  student  to  become  an  effective  international  marketing  manager
overseeing international marketing activities in an increasingly competitive
environment a strong theoretical and conceptual foundation of international
and global marketing perspectives is provided through the use of real world
examples of  small  to  medium sized enterprises sme s and multinational
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corporations  mnc  s  operating  in  the  asia  pacific  region  international
marketing is presented from an interdisciplinary cross functional perspective
giving  students  an  appreciation  of  all  aspects  of  international  business
operations and how they interface with marketing a key underlying theme of
the  text  is  that  while  it  may  not  be  possible  for  all  firms  in  the  asia  pacific
region to market their products and services on a truly global scale all firms
that operate in any international market place need to understand and be
aware of competition from both local sme s and mnc s that are increasingly
attempting  to  operate  globally  part  1  international  marketing
environmentpart  2  analysing  international  marketing  opportunitiespart  3
developing international marketing strategypart 4 trends in global marketing

asia  is  the  most  populated  geographical  region  with  50  of  the  world  s
inhabitants living there coupled that with the impressive economic growth
rates in  many asian countries  the region provides a very attractive and
lucrative market for many businesses big and small and from all industries in
addition  asia  is  also  a  dynamic  market  that  significantly  grows  with
developments in technology and digitalization for example a research by
google and temasek shows that southeast asia is the world s fastest growing
internet region the internet economy in southeast asia is expected to grow
by 6 5 times from us 31 billion in 2015 to us 197 billion in 2025 all these
make it critical for marketers whether domestic regional or global to stay in
touch if not ahead in their understanding of what is happening in asia from a
marketing  perspective  and  what  asia  has  to  offer  to  the  world  one
phenomenon happening in the asian market and which marketers should pay
utmost  attention  to  is  the  rapidly  unfolding  digital  revolution  that  has
fundamentally  transformed  not  just  the  extent  but  also  the  nature  of
competition what makes it even more challenging and complicating is also
how such a revolution impacts on consumer and business buying behavior
disruptive technologies supported by this digital revolution have brought in
new  competitors  and  enabled  existing  competitors  to  surpass  the
conventional  boundaries  which  we  may  be  quite  familiar  with  asian
consumers have become more educated and connected and have embraced
newer ways of selecting buying and using products and services in this book
the father of modern marketing professor philip kotler has collaborated with
two marketing experts from asia hermawan kartajaya from indonesia and
hooi  den  huan  from  singapore  to  publish  a  book  on  marketing  for
competitiveness asia to the world in the age of digital consumers this book
argues that marketing is no longer just vertical but has encompassed a new
more horizontal paradigm in addition to many new concepts and frameworks
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this book includes a plethora of real world examples from various countries in
asia which will help to shed light on how companies both asian and global
compete in asia useful lessons can be drawn by all businesses in the world on
how to win the mind heart and spirit of the asian consumer digital and non
digital

paul temporal shows how the fundamental principles of brand building are
transferable to the asian environment a diverse collection of asian caselets
should convince us that the 21st century will see the emergence of more
asian regional and global megabrands professor john a quelch dean london
business school branding in asia addresses an unusual situation in asia how
is it  that a region which has such high brand appreciation produces few
international brands of its own the author s analysis of actual case studies
ranging from powerful global brands to local companies illustrates his points
clearly this coupled with a sensitive understanding of the cultural differences
in the region makes it  an excellent reference for everyone working with
brands felix herrnberger president bmw asia pte ltd paul temporal succinctly
dissects the often mystical qualities that make up a successful brand too
often western insights models and case studies are applied arbitrarily across
the globe it is so refreshing to see branding tackled from a purely asian
perspective an invaluable reference book and eminently readable the step by
step style and volume of relevant cases and examples makes this a must
have for any manager in asia looking to embark on creating his own regional
or global brand ray dempsey area manager mccann erickson south east asia

annotation a practical step by step guide for international marketers who are
targeting  the  challenging  markets  of  the  asia  pacific  region  packed  with
useful  information and real world examples here are basic guidelines for
marketing in asia critical subjects are discussed that are important to success
or failure in the region a special focus is made on sales channel alternatives
and development  including important  selection  criteria  and management
techniques  readers  will  learn  how  to  build  effective  relationships  with
potential business partners anticipate asian counterparts bargaining styles
and avoid common negotiating mistakes

at the beginning of the 21st century headlines report how cities are going
bankrupt states are running large deficits and nations are stuck in high debt
and stagnation this text argues that thousands of places are in crisis and can
no longer rely on national policies for protection the authors show how places
in  asia  can  become  attractive  products  by  effectively  communicating  their
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special  qualities  and  attracting  investment

with a view to continue the current growth momentum excel in all phases of
business and create future leadership in asia and across the globe there is a
felt need to develop a deep understanding of the asian business environment
and how to create effective marketing strategies that will help growing their
businesses

success  in  the  asian  market  is  crucial  to  many  firms  yet  many  marketing
strategies are based on a western perspective of what consumers want and
respond to  in  consumer  behaviour  in  asia  the  authors  argue that  asian
culture  is  so  fundamentally  different  to  western  culture  that  existing
consumer behaviour concepts cannot be applied to asian consumers in this
book  the  authors  outline  and  explain  these  differences  and  put  forward
modifications  to  many  well  known  consumer  behaviour  concepts  consumer
behaviour in asia shows how firms need to modify their marketing strategies
in such areas as segmentation positioning and the marketing mix in order to
successfully penetrate these markets

published  in  conjunction  with  asia  pacific  marketing  federation  marketing
insights  for  the  asia  pacific  provides  a  comprehensive  treatment  of  the
nature  of  marketing  in  the  asia  pacific  region  this  volume  incorporates  a
variety of unique features including a collection of 25 articles from various
magazines and journals a selection of readings relating to topics of vital
interest  to  marketers  in  asia  references  to  a  broad  range  of  marketing
situations consumer industrial and service markets a useful complement to
users of marketing management an asian perspective by philip kotler swee
hoon ang and chin tiong tan marketing insights for the asia pacific includes
the source articles that deal with the marketing concepts and applications
introduced in the text only student marketing book specifically covering the
asia  pacific  region  published  in  conjunction  with  asia  pacific  marketing
federation

there is a growing interest in firms adoption of ethical  and social  marketing
approaches among academics and practitioners alike ethical marketing is the
application of ethics into the marketing process and social marketing is a
concept that seeks to influence a target audience for the greater social good
ethical and social marketing in asia examines this so far unexplored area
investigating  why  differing  cultures  and  consumption  behaviours  require
different  emphasis  in  different  markets  the  diversity  of  the  asian  countries
provides a perplexing environment to the development and management of
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ethical and social marketing the belief that bottom line profits is enough for a
company is  often not  favourably  viewed by asian countries  emphasising
collective  social  and  long  term  benefits  for  the  people  and  country  due  to
these interesting characteristics and complexities the study of ethical and
social  marketing in asia is  a timely topic the first chapters introduce ethical
marketing in asia followed by case studies of  how the approach is used
across 14 diverse economies geographically based on clusters north east
china  taiwan  japan  south  korea  south  east  singapore  malaysia  thailand
vietnam cambodia the philippines indonesia and south asia india pakistan
bangladesh  the  second  part  discusses  social  marketing  using  the  same
sequence of regions and economies and the third part explores the unique
link to fairness management in asia followed by a conclusion explores the
nature of ethical and social marketing from an asian perspective discusses
current  ethical  and  social  marketing  researches  and  practices  in  different
areas  industries  commercial  and  non  commercial  sectors  serves  as  an
invaluable  resource  for  marketing  academics  and  practitioners  requiring
more  than  anecdotal  evidence  of  different  ethical  and  social  marketing
applications compares and contrasts unethical situations covering important
aspects related to ethics society and fairness includes an interesting mix of
theory research findings and practices
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